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e Combined Ford and Lincoln sales climbed 15% year-to-date salesin MENA versus H1in 2024.


https://rahbarkisan.com/wp/ford-and-lincoln-fuel-15-year-to-date-sales-surge-across-mena-in-the-first-half-of-2025/

o North Africawas fullyintegrated into theregional networkin 2025, with Saudi Arabia
established asthe strategic hub for North Africa, Qatar, and the Levant.

« Territory andregional bestseller Taurus continue toanchor the brand’s volume strategy,
while the Everestleadsits segment as the fastest-growing model. Lincoln’s Nautilus and
Corsair continue totop thebrand’s sales charts.

e Withthismomentum, Ford ranks as the fastest-growing OEM among the top five
competitorsyear-to-date,led by standout performancesin Saudi Arabia, the UAE, and

Kuwait.

Doha-Qatar, August 4, 2025 —Ford Middle East and North Africa (MENA) today announced 15%
year-to-date salesacross Ford and Lincoln brandsin the firsthalf of 2025, building on arecord-
breaking 2024. This performance cements Ford's position as the fastest-growing OEM among the
region'stop five, driven by acompelling productlineup, strategic network enhancements, and an

unwavering focus on customer experience.

Key highlights:

Combined Ford and Lincoln salesin MENA rose 15 percent through June 2025 versus H1 2024.



e SaudiArabia, the UAE and Kuwaitdelivered the highest volumes.

¢ North Africamarkets were fullyreintegrated into the MENA network, with Saudi Arabia
now serving asthe strategic hub for North Africa, Qatar and the Levant.

¢ Taurusremainstheregion'sbestseller and anchors our volume strategy; the Everestisnow
the fastest-growing model in its segment. Lincoln's Nautilus and Corsair continue tolead
luxury-SUVsales.

o Ford maintainsits fastest-growing OEM status among the top five competitors, thanks to

standoutresultsin KSA, the UAE and Kuwait.

“Our outstanding first half performance reflects the dedication of our distributor partners and the
strength of our locally-tested portfolio- offering the right vehicle for everylifestyle,” said Ravi
Ravichandran, President of Ford Middle East and North Africa. “Integrating our North
African partnersand establishing Riyadh asaregional operations hub further enhanced our

ability toserve customers across the diverseregion.”

Ford's diverse vehicle portfolio continues to resonate strongly with customers, with the new
Territory, soon to be available in hybrid, and Taurus proving cornerstones of the brand’s volume
strategy—Taurus even claimingthe title of regional bestseller. Meanwhile, the capable and

versatile Everesthasdistinguished itself as the fastest-growing model in its segment.



Lincoln's momentum remains strong, with the Nautilus and dynamic Corsairleading sales
volumes, capturing the attention ofluxury vehicle buyers in the Middle East. The appeal of the
2025 Lincoln Nautilus is underscored by its status as MotorTrend's 2025 SUV of the Year and asan
ITHS TOP SAFETY PICK+award winner, blending sophisticated style with certified safety, while

the Corsair offers a compelling mix of advanced technology and refined performance.

Ravichandran added: “We're thrilled to see our Ford and Lincoln vehicles continue to be among
the most popular choiceswithin their segments. The successfullaunches of the new Territory and
all-new Expeditionin particular have been pivotal to our business, and we are eager to build on
this excitement with the upcominglaunch of theluxurious all-new Lincoln Navigator aswell as
our New Energyvehicles, such asthe Territory hybrid, and our first-ever EVin theregion, the

performance-focused Mustang Mach-E.”

The firsthalfof 2025 was marked by several key strategic milestones, with successful launches
significantly strengthening Ford's SUV offerings, while from an operational perspective, the
opening of the new Parts Distribution Center (PDC) in Dubai, and the UAE launch of the FordPass®

app, havealreadybegunto enhance after-sales supportand elevate the ownership experience.

Ford's commitment to customer satisfaction beyond the initial purchase has been further

strengthened by the ongoing Ford Guest Experience (FGE) training and certification program. The



programis designed to supportdistributor partners salesand service staffin providing
personalized, memorable experiencesbyleveraging innovative technology and operational
efficiency, ensuring that each customer s unique needs are recognized and met. Earlier this year,
AlJazirah Vehicles Agencies Co. Ltd. successfully obtained its FGE certification, joining Almana
Motors Company and Almoayyed Motors as one of the first three partnersin the Middle East to

achievethiscoveted recognition.

LookingaheadtoH2 2025, Fordis set to continueits product offensive, with thelaunch of the first-
ever all-electric Mustang Mach-E, Territory hybrid and the all-new Lincoln Navigator, while the

company will also expand its connectivity services, rolling out Lincoln Way® in the UAE, followed
bythe expansion of FordPass® into Saudi Arabia by year-end, further delivering onits promise of

analways-onrelationship with its customers.

Inrecognition ofhisleadership and theregion’s success, Ravi Ravichandran was named to Forbes
Middle East’s “Global Meets Local 2025 list, highlighting his influence in driving Ford'slocal

growth.



