RK' Rahbar International

Monday, March 2nd 2026

YOUR WORLD IN WORDS

BANG & OLUFSEN TURNS 100 THE NEXT
CENTURY OF BEAUTIFUL SOUND BEGINSTODAY

Published on December 22, 2025
DocumentDate: Mon, Mar 022026 03:07:53 pm

Category: ,English,Qatar - ,Snippets

Show onwebsite: Click Here



https://rahbarkisan.com/wp/bang-olufsen-turns-100-the-next-century-of-beautiful-sound-begins-today/

rki.news

Doha—-Qatar December 22,2025 Danish audio brand Bang & Olufsen, represented by Modern
Homein Qatar, marksa historicmilestone: 100 years of shaping the way that the world
experiences sound. This centennial momentisnotaretrospective, butabold step forward -
reaffirming the brand’s founding belief that when technology meets artistry, something truly

extraordinary happens.

Asthebrand entersitsnext century, it continuesto craft timeless experiences that unite

innovation, masterful craftsmanship, and enduring productlongevity.

“1n 1925, when Peter Bang and Svend Olufsen founded this company, they weren’t simply building technology —
they were guided by “ a never failing will to create only the best... persistently to find new ways.” Today, a
century on, that same spirit drives us in everything we do: in every speaker, in every handcrafted detail, in every

bold leap forward” , saysKristian Tedr, CEO of Bang & Olufsen, and continues:

“Bang & Olufsen has always been more than sound — it’ s about |eading the way people live with technology,
and the constant pursuit of the extraordinary. We create culture — shaping how people experience music, design,
and craftsmanship across generations. Our most cherished products are crafted to be loved, repaired, and
passed on. Carrying their stories and memories from one generation to the next. That is what connects us
through time, and what we carry with usinto our next century.”

From Farmhouse Rootsto Global Influence

Fromtheearliestradiosbuiltin a farmhousein Struer, Denmark, to today’s connected sound

systems, Bang & Olufsen has championed theideathat the value ofinnovation and craftsmanship

lasts. From Peter and Svend s first product the ‘Eliminator’ that allowed battery-powered radios



torun on mains electricity (1925) to the elegant Beolit 39 radio (1939), the sculptural Beovision 1 TV
(1967) and theiconic Beogram 4000 turntable (1972) Bang & Olufsen has made alegacy of turning
audio-visual productsinto objects of enduring beauty thatbelongin the home—-where

craftsmanship and form are inseparable from performance.

Decadesahead ofitstime, the Danish audio brand anticipated the connected home and developed
whatisknown today as the Beolink system (1986 ), a fully integrated multiroom system that
enables seamless distribution of music and television across multiple rooms with effortless
control. And with the Beolab 90 speaker (2015), Bang & Olufsen set new standards where music

adaptstoboth space andlistener—innovations that continue toinspire the industry.

Pillars of the Next Century: Luxury Timeless Technology

AsBang & Olufsen entersits next century, the brand isdeepeningits focus on elevated
craftsmanship, preservingits designicons and developing purposeful technologies that are built
tolast—signaling thatmodernluxuryisdefined not only by sound and aesthetics, butalso by

enduringvalue.

The Atelier programmeexemplifies thisvision by adding an exclusive layer of artistry to a curated

selection of Bang & Olufsen’s most celebrated products. Through bespoke finishes, unique



personalization, and extremelylimited editions—such as thelatest Beolab 90 Titan Edition -
Atelier transforms ownershipinto a deeply personal expression of taste and individuality. Each
creation becomes alastinglegacy, reflecting both the client’sidentity and the brand’s unwavering

commitmentto craftsmanship and excellence.

In the Recreated Classics programme, Bang & Olufsen’s heritage products are meticulously restored
andreimagined for contemporaryliving.Icons such as the Beogram 4000 and Beosound 9000 are
notmerelyreproduced butremanufactured by reprocessing existing components with decades of
history. This extends thelife of existing products and enhances the experience with upgraded
technology and seamless connectivity —integrating effortlessly into today'shomes. These
masterpieces preserve the emotionalresonance, tactile quality and sculptural beauty that made
them timelessin the first place. Theyare notrelics of the pastbutliving designlegacies—rebornto

be cherished bynew generations.

For Bang & Olufsen, innovationis meaningful whenitendures. Eachnew productintroductionis
shaped by the ambition oflongevity, circularity, and continuously evolving experiences—crafted
tobeloved, repaired, and passed on.Initiatives such asthe world’s first Cradle to Cradle®
Certified Bronze speaker, Beosound Level, demonstrate thathigh-end performance and aesthetic

perfection can coexist with a profound respect for craftsmanship, care, and legacy. Today, nine



new productintroductions—-includingthelatestsoundbar Beosound Premiere—are Cradle to
Cradle Certified® Bronze, with a future ambition to achieve a comprehensive certified product

portfolio.

“Fromthe earlier radios built in a farmhouse in Sruer to today’ s connected sound systems, our ambition has
always been to create technology that moves people and endures. In a fast-moving world, the greatest innovation
might not be to make the next big thing, but to remain relevant, loved, and cherished. Through programmes like
Atelier and Recreated Classics, we celebrate craftsmanship that transcends time, creating pieces that can be
restored, reimagined, and passed on through generations. True luxury can be exceptional, responsible,

beautiful, and enduring,” says Kristian Tedr and concludes:

“The next century of beautiful sound begins today.”

The Centenary Programme: Celebrating 100 Years of Bang & Olufsen

Tomarkits centenary, Bang & Olufsen unveilsa year-long global celebration—aliving tributetoa

century ofdesign excellence and creative exploration:

« Global Events & Exhibitions: A series ofimmersive experiences across the world's cultural
capitals—from Copenhagen and Shanghaito Tokyo, Seoul, New York, London, and Paris—
exploring the intersection of sound, design, and culture.

o The Book of Sound and Vision (2026): A comprehensive chronicle of 100 years of Bang &

Olufsen design,innovation, and cultural influence.



e StruerTours(2026): Aninvitation to explore the birthplace of the brand through exclusive
tours and archive experiences.
o Accessories Collections: Curated lifestyle pieces that celebrate the tactile beauty of Bang &

Olufsen’s design DNA.

For more information on Bang & Olufsen’s centenary celebrations, visit www.bang-olufsen.com



http://www.bang-olufsen.com

